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BY PATTI SUMMERFIELD

A new Toronto-based service hopes
to give campanies the chance to
contribute to public education in
the province of Ontario, while at

the same time building brand j

awareness in a market that until
now has been virwally closed 10
them — elementary schoals,
Heather MacTaggan, president
of Classroom Connections, says
the goal of her net-lor-profit oper-
ation is o provide schools with an
additional source of resources and
funds, in the form of private-sec-
tor support — but to do so in a

way thats aligned with current
education abjectives.

MacTaggart beyran bying the mound-
wark [or Classroom Connections
about eight months age, and within
the last month has beguappreaching
potential corporate sponsors,

She has presented the concept to a
number of education groups, and
won the support of the Canadian
Education Association, the
Ontario Public School Board
Association, the Canadian Home
and Schoaol Association and beth
the Canadian and Citario Associs
tion of Principals.

Farticipasion in the progmm will be
liméted 1o 1,000 elementary schoals in
Onmario. School prindpals will receive
an intreductory package by early
Mach, and the firt 1,000 to fux hack
their registraion forms will be accepted.

At the end of August, the schools
that have signed up will receive a
package lor every teacher, principal
and parent council member, offering
lips for undmising and a cheice of
programs in which they can take pan

during the next school year,

Classroom Connections is being
operated on a not-for-profit basis 1o
reinforce its mandate to suppert

public education, and also 10 give i
the opportunity 10 work with other
nat-for-profit groups,

Cme such groups is Canadian Feed
the Children, an organization mun-
ning breaklast programs in schools,
which will receive $10,000 from
every corporate partnership fee land-
ed by Classroom Connections.

Stringent criteria for participating
sponsors should defluse any objee-
tion [rom parents or educators o
corporate involvernent at the elemen-
tary-school level, MacTaggan siys.

Sponsors, she adds, must demon-
steate a record of good corporate citi-
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zenship, And a strict no-junk policy
will exclude companics that make
violent 1oys or non-nutritional snacls,

Some of the protoype pragrams
thiat MacTagzan has developed as
sponsorship opporunities include
“Computers [or Class,” “Read-A-
Thon for Library Books,” "Money
Skills Game," "Lunch-Time Build-
ing Clula,” and ‘:’mmL Peoples'
Theatre lor Everyone.

In adddinion to having name sponsar-
ship of a program, panidpating com-
panies will be able (o deliver ther mes-
sage through two different publications,

Theee times a year, each child aged
eight 10 12 avending a panicipating
school will receive a copy of Proteding
Chir Planeet, an environimental pullice
tion distributed by Scholastic Books.

The publication will feaure a bound-
in Classroom Connections sectian all-
ing bout each of the prograns, with a
pame or activity iehited 1o esch subjen,
along with non-adventising messages
fram the sponsoning compnics,

The second publication, Pirent
Conncetions, will be created by Cliss-
room Connections and distabaned 1o
children al participating schoals, 10
b vaken home 1o their parenis,

Parent Connections will contain
infarmation abowt the progruns and
howe parents can suppoent them, and
descrilye activities that they can do a
haine witl their children,
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